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Key Insights
1.
POWER OF VIDEO  
FOR TEACHING
Over half of academics  
are using online video  
as a teaching tool today
4.
THE ECONOMICS OF  
ONLINE VIDEO 
ROI of online video is 40% 
higher than DVD
5.
THE OPPORTUNITY  
FOR PDA
The ROI for PDA is 
equivalent to the ROI for 
upfront subscription and is  
significantly better than 
outright purchase 
2.
POWER OF VIDEO  
FOR LEARNING
More than half of students  
are relying on online video  
as a learning tool outside  
of the classroom
3.
THE AWARENESS GAP
80% of patrons are not  
even aware of the online  
video resources they  
have access to through  
their library
